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ABSTRACT

Objective: Zurkhaneh sport and Pahlevani Wrestlln
herltages of Iran, desplte their millennia-long

federation.

Methodology:
Zurkhaneh sp

and propose branding strategies for
d into three main sections. First, in-

events, redesigning Zurkhaneh equipment for
social media presence through the selection of
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Extended Abstract

Introduction and State of Problem
ranian Zurkhaneh sport and Pahlevani wrestling, with their ri

the current status of Zurkhaneh sport and Pahlev
their diminished appeal, and propose compr
traditional sports, makin vant and attracyy
internationally.

Methodology
This research

s, athletes, and sport My

documents and archival materrals fromxthe Zurkhaneh Federationd&ere analyzed. A focus group

analysis followed a three-phase codin . open coding to identify initial categories, axial
coding to explore relationships betweer~categecies, and selective coding to integrate the

Gender Exclusivity: The traditional male-only environment has limited
mclusivity and growth potential.

o Lack of Modern Marketing: Insufficient use of contemporary media and
marketing strategies has resulted in low visibility among younger
demographics.

2. Contextual Conditions:
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3. Intervening Conditions:
o Competition with Modern Sports: The popularity of co
digital entertainment poses challenges to attracting you
o Traditionalist Resistance: Conservative attitudes within t

4. Strategies:
o Rebranding Initiatives: Developing dual pg
preserve traditions and 'Modern Pahlevani'¥

elements.

O

Financial Sustainability: Attrs
ensure economic viability.

VRN Table 1. Finding summery
Compghsats KeyXhemes Representative Strategies
Causal The necessity of revitalizing Distinct identity, Globalization potential of Zurkhaneh
Conditions and integrating a new brand sport and Pahlevani wrestling, Increased financial
identity resources, Rebranding

Contextual Hi g?z{)phy, Strong brand philosophy, Declining popularity

onditheps identi iating Attractive artistic capacities, Cultural and historical
factors a ide Mstitutional ~ potentials
support
Intervening Legal, cultural, and Target audience preferences, International federation,
Conditions competitive challenges Limitations,Religious and traditional orientations
Strategic Integrated brand promotion Core Strategy: Rebranding of Zurkhaneh Sport and
Responses egies Pahlevani wrestling, Domestic development strategy,

International promotion strategy, Stakeholder engagement
strategy,Digital and technological strategy
Expected Enhancement of status and Growth of the status of Zurkhaneh sport and Pahlevani
Outcomes economic sustainability wrestling at national and international levels, Financial
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sustainability of the federation

Discussion and Conclusion

Moreover, educational interve
education programs or university W
long-term identity shaping.

ike incorporating the {gport into school physical
g_courses—can facilitate grassroots engagement and

embracing change. re success lies in balancing authenticity with innovation—offering an
experience that s pp¥sically engaging, emotionally compelling, and culturally meaningful.

Originality/Value

This study provides a pioneering effort in developing a culturally rooted branding model for Zurkhaneh
sport and Pahlevani wrestling in Iran—a field largely overlooked in contemporary sports marketing
literature. Unlike prior studies that focus predominantly on branding strategies in modern, professional team



sports, this research addresses the unique symbolic, ethical, and spiritual dimensions of a tragdpional speR

Reasech Limitations/Implications

>

>

>

>
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Sampling Limitation:
Focus on internal stakeholders (lack of participation from i
Methodological Limitation:

Temporal-Spatial Limitation:

The study was exclusivebyfoc n Iran's Zurkh
The research was cg W thewyear 14
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