\7}?"7 &\i\.‘%

! ¥ 7

%‘1 £ OV329 dxwgl g Sy pr o dobiliad s
f%dsr(-g“:\‘é"\ v\ ‘SJL..: ‘J}‘ o)w ‘M’f. JLW’ d ’,M}

o S Wy 0339 i)l ilwl 9 o FLILGT W 3 J0S ) (S o Sl (w8
Jldly Sle> S St ol Flibed (595 9 (Y axdllae

Tl olr o o Lo e My i

VWRE VI 5y VWAF 0N F il o b

ouS

Ol 5ol o9 dz g Gl b w5 L8, 4 dz gl Sl 3l ams o b5 slagloile :BuR
S 8y ol 05l 313 LS| ol i a5 3, b T n 45l e, 425 oo

Ol S Loled oy 5 L8, 5 255 slaesd Wiy oy ()l (e alaly (rad 4 L0l Gimgy 50 1ol g
S8y aslisin yy 5 (Ve o A) ly SLaled o (s i j 059 (il dsliction y jlaie (o sl oy aszls
@39 @il o8y 50 pole (V10) Sl S o Jlally (o o8 Ol,SLakes (o (Ve M)S 0,5
A 5] g 5 eSS ailidbogls &5 4y ,SLaLS FA Lansgs

OIS Leles 0y 5,18, b iy ohag (85 o 018 GLiS (Ggems Sy Jelow 5l ol s 4 b slbaidly
2 L8 Gl el o Gt i oy Gi3l 5 (P D&l s g bolies 5 cote LL3)
GBI Ml ol Slales

o519 15yl slas pal, S| cpz 1) Sbbogein, e co ol iz slaadl 4 colie b 16 oS Axaii
ol 8 (o859 ellal ol byt plgie 4, SLalad 0,5 L8, b o pal,) cpl L3I b3l 5 255
D gl

e by iy (o hs iy olTSLale (e iy oy )] iglS sLoellg

ol8tils o855 o e HLtils Y ol eylye5 o oo)le olKdls (L yg Sy ol i) IS aisgel il L)

Ol ol oy i olKzils 559 Ca e Jbobil ¥ lnl eyl o5 cosle
Shahnaz.Bina87@ gmail.com: Jstus (sosim g5 g xSUl L *

@ @ OPEN, ACCESS
LM Copyright © The Author Publisher: University of Guilan



Yy &L:;L\ oyled AARSY )L@_.v suij)} ;Mj]}s"_,.l_}._;‘u\.a aalilad

W 8 i

o jo S 9 SOl o pae Slagenad 35
Seyed )owl Wiy oy L5yl paghe 1,
o9 3, .Javadin & Shams, 2007

Gl 40 a8 ol 3y Lol o9y 5l (ST
b sl B ol 5 B0S G pae STol axms
Gl bt w5y Sy 35y el a5 Ll
ol Jgpame oS | GEALS S pae STl
Yasin, Noor, &)auS o Gpae 4
ax o, o3l cp! . (Mohamad, 2007
T s & objle o e o Slee
e ,o (Vazifehdust & Hariri, 2012)u,1
0% lpl onl 5l eslanul b gL ,IL (4559
5wy Slepeas p 05 50 Jelge S0
slagtyyg ol SLales Bk 5l sy 4 (sloly
1, 565 slaolXal 5 boolesle b axtes (glad >
O Lsles bwg Al a5 Jlo aubae molis
de oy Sgdise By Ry Sake
Soltan Hosseini , Nasr Esfahani, ).axls )5
Lo, ool ,o Javani, & Salimi, 2011
P e Sy oy il Jae (VoA
ﬁxfsclxjwf@lﬂmjobl)f)ﬂwb
S g (e N oy ()] 6595 el
ROSS, ) cwl os,5 b (V2L
Jae op! o (Russell, & Bang, 2008
gl 85 5 Sleelas (gl 5 a5 W55 059 %))
2 Cedidye sl pie 5 5900 Jeole S ]
s oS b plhleb gl ol
5« (Bauer, Sauer, & Schmitt, 2005)c..ls
OS5k oy pb lgs go a5 Slelas o) alox

doddo
P e G Gy ol (B, yas )
ol solatl wd) WS (o il (Sl slaidl
@ poye pyes yide az e JUSl 95,0 Caio
Ll b (Kim & Trail, 2010)cwl sasss !
oley 85 Lol o sl jo Al &5
50355 hyye sliles Syl 355 U 5 655
P Ghyng 4 3> glal ool ol ol
) adlas 1555 Jome U Yok slacilus
Sro |y o5 slanelys 5l ooly o s b
WS SSh auir g ol A uldl
Khanmoradi, Eidi, & GhobadiYegane, )
L seddle ' ololed lgie 4 09,5 ool 2015
ogl ;o g osle (ol ol 3 D45 0ud (S9m
09 SLoled e Lo a5 e eSS
Slasg, sliles & waddle oS witen (g0l 3l
5 Sk plr Sepedl Slitles Jo3 51 (25555
S5 e e boase cliles b
slagleles ol ol yiie plsie 4 ol Slales
25 e ab aglojle cal e (25559
bl 093 b il atws I b (6500 095
Saatchian,  Alizadeh, yasl ails
(Dehghan Ghahfarokhi, & Elahi, 2011
-0 ool (il 8 slaimgy 4o 45 Lnil b
Copde Sleeal @l OLLGLE S50
Sl ool 5 Bua il 0550 o Sl
0disS Bpan )8, LS Sps 4 5l Jyame
ol e (Khani & Ebrahimi, 2013)4 s

Sle bl laylnl o8 me 51 (SO ke

f . spectator-based brand equity
o . Keller

V. Spectator
v . Brand Equity
v . Ross

OB e

Copyright © The Author

Publisher: University of Guilan



AR &Lf?ﬂ UL«JL\VQQ)L@_:L\}))}L.»};}Q}L#MM

wgmkcé)_xubaﬂi)?

Ly M 4 g e 9 (2003
O ol 5 gemee Sy il g 0aiS B as
OMled g Slinl Silajls 4y coms (2Sly o
Kim, Trail, & K0,) caws il o)L i
celis b bbb lpae g, ol 5l (2011
e sloog,S (Srae L8, 5l (umo
i Aleiy U asil axils og5 o) Sliles
&y5] Cews 4 b b slac s i, aosk
s9>9 »! L (Correia & Esteves, 2007)
o g Ogliie Wlgioe oSS w3 L3,
ool s 5 85 J1 i Jolse 55l
(9559 S S pu plo aiile 83,5 3gaome
DBl slaclsd (sl B )b 5l sk A5y
9 olR8))9 Joo cduryde g )1 & g el
Alg g igsgass (pl owd Coddse pac
ol SHE aal (8550 Sbblib e (e
DAz Zg> Slead diljl 4 555 b 4 )b
5HKim & Trail, 2011545 JG o) Sloles
Sy oy Pl 5l el el lassely oo
Cosload o )lal o 4 bl G o oS
5 oW il wn 4 bl
olas 4 )by wis,s (e (VAAA) e
o0 a5 baSaS wusly (39,8 Gialdl crge
UL ST ST S
» oeen (Gladden et al., 1998)aisy o
28y oy G0yl CBS Bl oe Dlidzg b
S5 g ol cue il ol te sarenls,
Jalali, Kheyri, yass o ial33l 1) byl 0,5

(& Khadem, 2011

oo Glels iy b @
Farahani, Ghasemi, & Honari, )aus .
Gaolal  lpae oSt oplply (2013
Sl Ay wssd plis o oobml b slad >
4 @955l 5 pBaSSras b 648 LLS)
-l il Lo 51 byl sbaaiulssg bl
Oliixe o 5l iliee glaiagh w3l sl
R BB RSP 3 OIT e
03,5 wST plytie '0,3 8, 5 68
oy o)l (Vo AT Saz 5 o gl b
5 > Solie waiSSpae Sl iy Wiy
(Chen & 5,55 o 5b o Sl cules o
OSes 5 oew> ols Chang, 2008)
oo Olye Cov st Gz 0 (VYAY)
olbie a5l 5 Sleas W 059 )
g 8y oy () ol Sole alaly S92
b L obyae L,
Shahhoseini, Eknhlassi, & Huis,S
ol oSt epl (il Lo (Rahmani, 2011
slizel (£5559 OLLIL 5 Gl Rangh oS col
e Beed )3 Wy ofug (U),) dnwgs a5 W)l
S slaile) gy alox 5l ola b3, 59 4
DLk o ooy olil wY gyl (59,8
Sgmr 9 A SalgS Jd (ohg b Culy g (Jase
aoly> o 50 LolKal ¢l p |, Faw oy (5,5
Gladden, ) ; (Ross et al., 2008)ccsls
as cunls axg5 b .(Milne, & Sutton, 1998
9 59 Sy Sub b (G359 Y garme 05
g Shygai g wulie Loy > 5l e slo)ls; ple
olyon  Lh5y bl paxd Glaal
Shilbury, Quick, & Westerbeek, )c.ul

v .Chen and Chang

1. Purchase Behavior

OB e oeee

Copyright © The Author

Publisher: University of Guilan



Yy &L:;L\ oyled AARSY )L@_.v suij)} ;Mj]}s"_,.l_}._;‘u\.a aalilad

W 8 i

Cose 5 S sbdele wp sl bl
035 by ipdy g Cute b ol lse
Jolse 31 g 95l 5 by gie il Ylan
o s 3 ] e 35 s 5 5
O g lo Wy ] lolsr (g loleg e
238> 9 3> wge Jelse ol G cg
A aalys o 53k 5o oSS Jidn 4z o
Sajjadi, Khabiri, & Alizadeh Golrizi, )
ol 5y 455 gl 42535 o 51,2013
Sl O G wite Sloe 0 W oy )l &S
waeils) ey lise S sl it
a5 ,l,8 b S50 > Sloraal g (5 ol
Olgre 4 Sl (38,5 Hla o b b e
O Jge onl Ghioy Cese ol ol
-5 25 Gl oy (1)) LT 45 Wl e
OSLeled a5 L8, (g e bl Wl
olyen bhl Slidss Sasl atals | oy
@olaidl anwgi ol yo oSk 5L s
aisls aST L83, 6148, slaolKil ¢ Lo
Jelse (lolid (2555 OLLLLL sl 13 el
Np o gl g w S b hase slasSl
4 Gl Sax Gl slaed ol Sl
902 09l O FLELS Qi sl 2l
SIS Fl Coenl  SBen 35 08 o oo
kel GBS S ra0 5l (S Glye 4 09,5 0
wile plearl; o (egat ) R o
2 Gpiedzr glacaibse 4 1,31 a5 Ll
ol oad JU Sl 5 Ml G s
ol & 6y 0 axg e olpl e alawle

Sl 0ais in

3 osliiul a5 8l Gles e | g0k Sliiss
S8, S e slp S ks OB
Gk clazils ast a5, ol
o9 o5yl (VoY) ' o)) 5en g LISy sloasil,
Ay obels B o I Sloles 5 e Wiy
Caibyo  selaizl 3l o)l s ala ||
o e Wp glaelT 58 s el axlg
G Gyl 5 (s oy alezsl (bl
S5 g g slaile, w2 el (b9 8 09
Biscaia, Correia, R0SS, ) 5 o0 )l Sliles
g% o (Rosado, & Maroco, 2013
s ol 4 (VYY) Sl 5 gleal alin
Gl pb el il amy a5 audly, cowd
@ ollolsa (55l3ly (lie o Jsle (n 5,135 36
c i laglls 5 (5,5 skl g 0g (5 b eb
QT G @l ol 18 an slaell> 5o
Gl sl 5 4SS b ailgs oo WaolSsl ol les
OBSL (o e pliS e dile asile 095
5 Pir 4 e Codbge g el ik o)l
D @ e (S p Do (GYob L (pien
@)L b a oy ollolgs Laa> izmes
GRS 9z (2l Sl Bk e sl
aelye caS dez ol 5l as jloley ol loles
egolinl jo plaloles slasy ulsdl 5l Lol
SYgaza Gl Gl g i coly (g2
I s g le e Qi olRIL Jlop)]
Seoyyy  wddlige oBIL plew S
ol » «(Ehsani & Javani, 2012)a4s
Jolge 5las ozl ;o (VYAY) oS 5 (g0l
e Jolean W el gl Sy
Shadls glaldy  cuse 30 Glad 5 o poe

y. Biscaia. et al

OB e oeee

Copyright © The Author

Publisher: University of Guilan



@ ARl &Lf_tL\ UL«JL\VQQ)L@_:LJ})};:.»};}C,.:};JAMM

WKM%‘»LQ;)};QULA)Q)?

O3 (bbb )

Sy o pyls Sae Sl egy ol
arolr ol Sier Slidss go5 3l Conlo
ol ol Slaled alds ol iagh ol s be]
o Dliles sliles gl gol3T ol8i,e 4o
g ol 5 Jolo uib)ly 5 adsl adlllas S
25 Sozets LS55 @bl Jsesd 5l eolinl
o cnl Lol Cavots L5 YVO aiged pox
ol bdeliiw,y (in, Jiol cole, cqe
—olnl b 5o oIS Lale o delicow » FA-
aldbbgls & ypoay VWWAT/FNY &L 50 ans,
slrosls 6)91(’:"-?' &lp s B35 oy y3 g
Saslenz sln g2, Slodbl o3 51 5ks 55
o o8 B U Cnar SledL
A ool JLJlg

Za? x Sd?
__2
=g

(1.96)% x (.494)?

05)2 =375

SNpooohy Oyl aslideen 5l e
og Syl leaddie 2bsyl sl (Ve - A,
solil ), SLiLes o8y 51 Jlly o s e
oas $5 Lol 55 0525 g, dolidis s s
YLy ool e 5o V5 ol 45wl s
by (o5 s 5 (095 (S9)° age) adlse
(elie Ol (o) Wi SHl) adlge)d
B T8 PRV R DU ES R T PY)
o Sk ¢ e Seldes (Slesle o S
2ilee (poaslinl (5L 58 O 5 Cunae

el clo sl oslitul semme S 5l Gy &5

5 obyiie luls, ol casnl 4 azg 1A
ool o, Slee o 35,5 GBS S as
oy Koaiy ojem 0 bk Sldlas sl
sy a5 slaig, iS5 ol Slales s,
L)‘)"‘ 6&0&&[; BN ub—l i s.1~.\> 9 Lo
s 4y colie b cwl asle pdib o
ol ] (00 BBe dediie (iu,s ol 4l
e v Wy ohg o)l o bLS) s @
mas 030y o] o) SLales 0o 5 58, 9 JLolg

Cel Wlg¥ o ey cpl jo Ll 08,90 s

-oleslo sl slage (taliil 5 0 ,Slas g
Cozly dedde B3 0 Bl (oB)) sl
RSB e py Ojga pol adllas sespie

o

ek paste sz NI

OB e

Copyright © The Author

Publisher: University of Guilan



Yy L;L:L ARSI AARSY )L@_.v suij)} ;M):)C_‘.LJ.L-M aalilad

OF S & 5 5 g oy b e 2

Ll sleed G son o all
O3y S et sl sy, 5l S el )y
A oolawl (o iy Holaie 4 ()T 3 g

o293 laaisl
ke Bl Gl ey siross sbaassly
FeoUWA w00y 50 (Lol 5l asye Ve
S plesSinly S a e« azzls 5 L
e 7 g ol b Bleau
seelopste by gzmaslo ol Jad (sl lo ol gSouly
asye Ol G wie)lS aeye YO
Db 5o bl 55 Slam s ohsSil
poolial 5 (V1) Ly gz S Slils
Sojlls ooy 55 wamils jpax ol
laazil, paizan lodgs ol o o lilcs
30 bl Jlas e Ae gl g ol las
Slisbae sLales ()90 (030l Sl &) 50
b s mer S omndb @b 3l
kS ) oz 5o )bl slaasls 5l ol
Dgad Commaz )3 3,5 L8, (l5ee a5 Zenl )
2 0Ll 5 wiboo (Vb s> 3 Bedow
25 L s (e med 5 0525 55,1 Egeme

los ;S 23l (YL a>

B Ol 4 lal> o dex 5 o bt
welidin p (5309 lyiome gy o (oS
Oraazie 51 G5V g wip ohy 8]
Aaissge SMal g pwyn (B 2LIL
o5l (2lsy et Hskaie 4 (pizmen ol Jlasl
ol (hele Jlo o5t 51 pSoslail 3
Sy k8, sbeadlie oLyl gl ol ool
N ks, abien 5l s Sk
aoliins s osliasl (Ve MpsS o SLilos
33 (Vo A) oS ol Sl w5 L,
lal>po dw0ged 4 (VVAY) (Gl j95 (3o
S50 Ol o3le 5 65590 wlyime sy 5 aor
Voo Jels deliciw ol 0 aid )3 18 0ol
s 4y plas wlils adlie [z 5 Jlgt
35 anie ol g 98> (S0l aze jpa>
lodclidos (oLl (owyn jshite 4 aBb(os
b ol Sl Hleo yo sl FO olass
o8 ,9 ;o YWAT/-YIYY &b 50 15,01 O
Soolinl b aolitins y U5 2Ll 5 295 o
Syt i s VY 5 VF £Los S Wl o
oo &y Gl SLoled oy 5 518, 9 05y 0529 ()
Sl o bl I basly Jolog jslaie 4y ol
s gl olae Sl (ke (s

375 b it rog Ll L) Jgu

e Syl RS w2, <ol Ty e
R R
Al VY o
AR OFINE Ve/q ¥ Lugie ¢
%, &
AB/A Y5 N A2
A Y4 oS ¢
- v G
\D/VY‘ Yf&/?' \&/Y N .]a...:w o t
AR
\ZZA YAY b o

OB e

Copyright © The Author

Publisher: University of Guilan



W ARl &Lf_tL\ UL«JL\VQQ)L@_:LJ})};:.»};}C,.:};JAMM

WKM%‘»LQ;)};QULA)Q)?

6lmﬁ;:.a O ‘_,’K:,Mm g 6‘)‘. dalal 59
g ooliinl gy (Sasod (903l 5l Gabos
Al &Y Jgom o b

sloosls w58 o9 Jboy owyn oliie &
S5 50d55 5] 5 Bekod slaeite @y by e
3,90 osls yogs Jloyi a8 o ool (il yuawl

SIg>-/-0)cs 5 5ok

Sy by ol by ohas (35)) (O (e e Sile Y J 9o

o9 iyl LS, RO
] Ny 9>

ERC TRy W-T

S &l O, i el

) 4y
o

\ o[+ OY &S
Swo

SARAE S ofee¥ PYw-L
Saze

\ FAPSE =S

;e
Ipo>

\ AAAE Y ARAE

<[PV s Y OF s HLs,

S

\ NIREW RS

ARV

33
Kpoig

vy oY

oI b glas mhaw ;o oo

bls )l @as sy das g )5, 5l aslol o
Oled &S oy ke 5 Xy 0% 85, Jele
Q4 daxgi Lo colaiul wbl e 0y s LS,
S oy 9 ¥ Jgoz 50 sdl Cawsts polie
oy Voogas s caS les oo RZ= ./.\Y
"‘3)2' °}‘~5 u*'))‘ “a"’ﬁ‘ "\-‘)> )L.S) U‘)-M-'-# )‘
HE Iy e e oISl oo

oY slas s jo jlobowesn

oo Ve Gagn sbadh @b
2 oS Np oohy Gl G (Seren
Gl (€= =1V ) T a5 l8, 5 o) Slales
99 Ol O ol g oo Ll )| 0929 wue a5
8, olul e daly pgas o Cun adlie
oy )l IS Gl oo Wip olg )1 LS
9 Jholme all) jpa> Nl L kS Wy
& 09 uz)-)le(h FAREY) O)‘émm
dl gblize bLI1 oy 5 L8, ol plo b

OB e oeee

Copyright © The Author

Publisher: University of Guilan



Yy L;L:L ARSI AARSY )L@_.v Auf:j)} ;a.w)?)g'_‘.:_ﬂ-h aalilad

1SS 5 5l g g SablB s 2

Q5 58, b sy g 35 (See S, Sl sleeaisS asie Y Jaa

&Il o O399 Ot Qb e® g g o o Ll
u,.w;‘, o»\.&&'»\.\? M d)LoT
/- ¥4 \Ig ofeeq [ \Y SN A 3

Jgaz 0 edelCawsds polie s axg5 b Cruimon
i Sl R ST, dolas Gl o0 ¥
12,5 @eaS W 0y (555 S, 5l P S,

S U8y Wy oy ()l ele (g5 ) e ps Fgu

g t o sl o S
I SS9 sS ) 3 laibiw! S5 &bl
& liino! oot Il
[
ooy W - FYF FVITA sac
oy R YA Ay Jvs 3!

Sypoig

Sy 5L, =FYIYAY + (412 ¥F) Wy o5 55

it S SR N GRS ARRY
R eite 2 Wi ok )l Jele bl I ass
@ azgi b b oolitul ji yed> (S0l o
Oyt g 9 0 Jgdz 50 ool Cewsdy polie
5l doys ) osgas cdS Gl e RE= /4N
Wy oy G0 dawgs e (n Sl Sl
o FB Il (e o5 Sl (e

Gl o oS Sl onl Sl F Jgoz slaazily
L Jlelly e o SIS 1 (n 55 035
3,1 392y 6l gee abal) U > LS,
Sy wiye & a2y L eizes
axly SO gl a4 asS e e oaie sl
2 e 9y IV A i o B3l 50 S

el 92y @ ol S Lales oy 5 518,
Sl s w3 58, sl G 5l S Ll
Sl loliae alaly iy ohg 8yl b sl

238 Rl b p ohg G55 (s S Jelow slaoanS jasiie B Jgux

S )lolizo gl #2399 (S g RO TR B CIVE RUTS S
09.«“315 o s s ‘5)L0T
oYY VIAD AT AT NIEY \

OB e

Copyright © The Author

Publisher: University of Guilan



ARl &‘ﬁﬂ UL«JL\VQQ)LQL&)J}L.»};}Q}L#MM

wgmkcé)_xubbﬂi)?

Ky ook ol 69y Sl Hea> Rl S

0,5 pudas

Jeaz yo o lawsdy polie a4 az g b puizen

S Slp ) p) See S, dolee g 0 7

s3ax Gl b i oy b))l Jule (G S5 caps F gu

g t SySyps sl o L
15 Sz o 3 luilies! 5 513! T A
i liiu!
o) FIYEE - YIYEa AUOFY suse
ok
o3
AJeYY v/ivas NIRE -9 3 o3t
Xy

i el =AY 4 (/-

Stewly )3 Glgse 5y00l 3 el mre b e
&5 4y Jldly (o o w0 0g (25 Glj8
5 olere & Sl w3, I
bl 5 bSast Lty (o o GLL,IL
shilrs il @alf saler il 08 Slrig )
ool sbcaw 5 bl deoles zugy iy
2 ol LT g oyl solitl wlal
o5 S 9 o ol K e Ol e S
OBk 5 Oleye b ools)l8 slal g plasd
il pald iz lagil @l bl e
- poralil (glad Uliz >k g canslie LIS
55l ol oS5 ol &) eite slolSa 5 Lo
Oalas b S jslite 4y (g5l g ably L
Gk ol ol wlsiee Lol (Gl i
Sy Ol 093 Ol SLales L g Qi (e
3l oly oAk (s Ty Do iy cnbis
Laasly o5 jgllan 3uiw Lol and 3 35050

JC IR PSPURCIN I [t SO PPUNIRRR K { RADR

YY) &y 09 o))

Gy A g Sy
ol Jis 4 s Sy laolialy ol
a b 1) 095 oL lis 5 ol &S wius
oy slgty, Gk 5l g wileliiy poje
Liles o @ ) i olSLALS L)L
Sajjadi et al, oslese laslees ol
g Lis> Coenl 4 azg b og,cnl 5l (2013
b @bl Ol oSl eSS
oPQI;uLN@W)La))IMwLW
S el ey olen boacal assls
2o aly o5 ,sl caws 4 Sblib slac s
o olbaliles el Cdx
Nemati, Tojari, Zareei, Ashraf yo.s
sloal, a5 jshiles (Ganjuyi, & 2012
3ae,e YO 51 G ol plas Budss bogs
e w Ny ohy 5l Ol ObsSl
R L e LR T S = - JRE Y [eei
ooyl Cemdl was o plas a5 Wil es ST b))
9 Jo}ol& )Lcls ul;LwLoJ olf;)in) )‘ A}ﬁ °}i9
&5 5l 5 s S e b o bLS I L))

OB e oeee

Copyright © The Author

Publisher: University of Guilan



Yy L;L:L ARSI AARSY )L@_.v suij)} ;M):jg'_‘.i_ﬂ-’w aalilad

OF S & 5 5 g oy b e 2

S ik 5 i 5 oats B S o3
WS oo Wl 59 53 ol slaale o (lgie @
“so 495 Judly (o o OLLL 5 Ol e
Ol @lcesbow 5 bl al (agas o 950
sbml g Cute )l g pglas @ L L,
SRS CIRS IR e
Sr 9 Ses czee Jldly (e o wip
&3l o3 g 0ads ol Slales ;0 a5 sla s,

ailes glojle wle 1y (gaw auly
b9 08Bl DY game o5 Ll 5l 500 (55!
el )3 Sel (2759 pugelal Sloss 95 |
sbml bl 1) 355 @l wib baglejle
2L gl 1 s 1) ot 5 Cute Sl 8
Cloas CoiS wile g% Jelss (9,
ot . (Schilhaneck, 2008)aule;S pos
szl (IFAY) oLes 5 Sl g oullas
- s 5l oad STl il g Sleas cuaS
oy o0l Saled )3 9 Wp ohg Aln )l
Oltie > L)L )l e bLS s &
S. Khani, Nasiri, Ajalli, Jafarzadeh) s,ls
S 4y 9,000 5 (Kenari, & Ebrahimi, 2014
oo s Ll 5 olpse sw o0
Sl eSOl 13 Az g5 5590 (pes JLal
bl 5 hohas cogllae K4 50 Sless
e Bl 5l ol slosiulys 5 s
099 Jelos oges luiliul g pols 18
Gl olagy 2Lk ) ugmeel 5 ugme
4 baye e (i sloas 5 Sloas
198 2l 5 opd Gjgel HUSHIS) Jaw
SLS B slaw ool rie b azlse (sl
e gl ol s @l (peolid
DL Copoe MIPS (& puils] 4y 4 g3)
ol 4 sl ol Tl o gyloj ke

Sy L) S G Skl wip ok 13
5 ol iz e bl ol 1y ol Slales
By Vgame glaShs 5l obtie 26T
loils (sily> Vgame g wil i (o
S Sl STyl g 0o e slaaiuless
5w g b dapl 4 plila 050 g )bw
L cwdss 5l (ohw Gl 5 b Jyame
390 Ol & ymie WS g 4058 caslin Cung
55 by elS ol 5 clis b g ni oS
l 45 A5 S e Wy Ceew 4 Zute WS
33,5 (o0 B0 (550l 4 ymie Suled 0wl B
Ol i il 5l a5 Sl e Sz cnl 5l 45
W e Gl aler 5l ool e,
SYgame doog g plojle Sute SIS Gl
s ol plgliags s Glegs 4 plele
(Moharamzadeh & Akbari, 2013)a:5 -
g Sl e e Olided @t
OTAY) LS 5 golew (IFAY) ) San
(e A) oy 5 oy VPR lgg Sl
Gegn @l L (V) oLl 5 Ll
Ly &y 0509 o3,l g 9l go Ll ) SG 5o ol
ildoe lytie w5 sla)ld; o e
Shely a5 cuslosls las wligoy ol mls
(o 0yl S5l e Sodee (oren
Sledbl g uils paasbinl o (gazsy )b
2 Se sl 255 Slalea! g 5 2 ge
5 @mer 5l Salem 4l )5 5 oSl Gl
Ny oy (85 Bl (red 9 00D 0 W drusgs
oz 5l s slayl8) 90 4 e o ST
oo esolial o larlales sl sl
o, SYgame ol 3 Al i cob
5 baile, jlin azrsi 5 Slaks (ulidl elRal
o) Al 4 azgi Lo sales e Ldx

OB e oeee

Copyright © The Author

Publisher: University of Guilan



AR &Lf?ﬂ UL«JL\VQQ)L@_:L&)J}L.»};}Q}L#MM

wgmkcé)ﬁubaﬂi)?

Trail, Robinson, & Kim, )as3ls o o9 9
Sl cols, gyl olidss (2008
OO clie 5 CokS 4 bgye 1) (2355
S ypax a5 g Sleddg DMlges
Greenwell, Fink, &) ssls oo ol Slales
helos (V+VV) 5 9 bl «(Pastore, 2002
(Jlo slaanse 0l OMpns Hozen
o oo Sy 0Bl Jome selotz] Slagas
oz 511 Goinsls Gasb 5l 3k B o853
Trail)ais S 7 oo o Sliles jgi> 1,55 ailge
Jele 55 (W Y) ), Se 4 cos (Bt AI, 2008
ape (Sl anje daly cwld )goladl
L Slibas )15 2 oy 9 (3555 Slad L
oal o jpam 4 hled 5o Jelse abox |
(Nemati et al, 2012) ws 5 53 ) Sloles
Yo ez 5l ol wls g8 SIS @ 4z L
“GhegR @l b pol hegh @l Sleeal
oo Vb g b ooladl Jale 1) (LS o
Judls Sl S clils ol agd ane
5 o8 g g SISl oS (YN0
5 b 2555 GlcSlon; des alex
Sledd CokS pae g o555 omlb Cudb
Sy g Slibee )55 oley g oad il
59 olFLaled el souay ol oLl aS7 jglailen
By o heax 5 ulo)b plal )50
Lol alez 5l Hga (0 S0l Sl 4 Jles
S 4l el Gk 5l Sl 0w
LUl s i p3l b sloaily s oo
2o Np ooy )l Sudey lolias
ol Sl b Ll (e o ol S Loles

il s ol 5 Wl 9

5 Il (b LSl (She all 53959
P s (e 41 (S8 )psetinl LI
(sogos S8 g Jax 399,950 o5lusl ‘V|PSL§U|
S5 a8 (6 0lsn ezl 03Il 5 (Cns abogore
Schilhaneck, yosl co pgolivl 4> ooims
e |y ol SLales (s loliy 5 culs, (2008
35> svaiules a |, ISl po b aigd
a5 095 Blaal 4y Lollil g bed v 9 Sl

sy Sl 28k 5 oy Sl o les
Ol (Ko 505l S ¥ Jgor & azgils
Olime ¢ plro 4y ylas Clids sleadlie o ols
) slaadlse ;5 5l suze jph 50,5 4usa
daly Judly (o o X o9 SB5)1L 02
Gl adl bl sl ol s (o ol
(st ol (V) ol Kop g LSy (223
OYAY) o, a 5 golrw «(VTA) ol San
g9 oladod ulul 5 abl e buly) S o
Algge oISkl ooyl g w5 LS,
S e Jelge 15U cov 5 wil oglite
Bl jpam 08,5 g0 o] Lawgs g 0,5
slo)ld) aoxsl culy 0y )5 g Saze jpa> @
Ll 5 e ol Gan a5 wiies oy >
03a> 5l ey OISl ()b el (2355
055 3l Slos Sl a5 cul 28,9 Al o
Soderlund & Rosengren, ) sas o 9,
Code 2B g ate & olls ol (2007
~0 Ol e (2la)L g Sl 5l (AL 4 oo
. (East, Hammond, & Lomax, 2008)..:4
Sloar 2 &g )0 (45,9 Gltie b cnll
Sl @ (85,9 s3ax ;S Rla)l g el U
"o e poaoliul o suze jga> 5 j5a>
@ o8 ozl Sl o o) e 4 03 S
Gk 3 3k Likes Vs gt Lot

OB e

Copyright © The Author

Publisher: University of Guilan



Yy L;L:L ARSI AARSY )L@_.v suij)} ;M):jg'_‘.i_ﬂ-’w aalilad

W 8 i

ol ble Cos® Cuz 0 pbeoges,
as 1y lelge b (ils g (2 2 ob5 aiile) j9.a
I3 (S g yeax pasy (Lol e 5
S pas iRl ol 5 oSl sa

it lelis snds byl wilr
spa> eiele el Cogdl Sz 0 g, ol
-o amogl Jladls (o o GLLLLL 5 ()l pae
mdeliy loss b lb sladsl 5 cpgas (o 35
o> 3l Glale, Gidg cusws aile gl
mo)lgale (SladSed (g gl (pogas sladSd
Oy il ey 53 LAl b s
S COWURI C3] IR CEL S-S U JRCA - HUWOON ]
@l ployen bl Cqz obisS ply lo
Gk 3l oliles oy iz g (Olalew
oz LS )L g e slalad o sloo ol

Siole! faile ) 5 sloizl Colos 51 (g )lo 95
s ol Cass 4 Jpame gauie o5
3O yax 4 B gee 4 a5 ISl
25, onl 51, ey bl sed paroli
A anlgs olal g e wle (5 i dalys
s 55 5 s 85 glilea S5 sy ]
oo Jlly (e o (0355 QLLLIL 5 Ol e
5 Sleas @l cuaS ols S8 azgl 00
51, sloai s 3l el (ytaban 5 cosllan IS5
S 3l a2l ol cage
e Lol anles Byl 09l e ol SLales
wlyr bl pum el b JLly e
e 1y gy d wip (55 5 ol ol
aale> 1, ol Sblgy ad 4 g S obml 055
g i |y Gl e ggite slajls b als

ga (VW) il g T gy (sloaily
gl wilee Gl 5l Gion Gl @b L
ALFLales gy e Slels s wily o
(Snnol OIS 6By 4 e S5 sl
9 S Srneli olLals slass ol
Naik &) o salss laps plows iol58l g ool
o)l aSal v e Jl cnl L (Gupta, 2013
S 9 N w2 Jame YL Wiy ok
358 oo hyiie by 5l B sl
Uikgh sleadl «(Jalali Farahani, 2013)
oS Liles 51 oYL wsys ol las ol
Oo&ly spa> (Kl S plyie 4l Gl
& pgolinl ;o Same jpa> 5 jpa> s> @
Cwl oI Tl glp YU anip Bro sl
s 5l ulg so 9050 (pl il 08,5 sl
S LB 9505 15 p ) 3550 aliSe
axy Slilens oS Sllbus 5 oyl ol
) b awalio jo (lnl jei5 0 JLdly (o555
gl S o JLS58 sed M8k (8555
bobes Jldly (35,5 4 ol SLoled 5 20lS
w503 w5, sl b 3] Sl o33
s K g g9o9e nl K0 g ]
28k Lo 58 50 o SLALS anala 9 5559 sl
Slp Vb Sy o9 (5] 0929 b &S S o0l ]
Sl 5l Cwead &l e Jlly (o o
Sl 039y Dyg0 4z a4y Jlly (o (gl 03
3 S 9> g 0> sl 4y oS LS oS
e Sl ol 4 bl pgebil
5 Olpde Sy B3 4 gy cnl Sl alaxsls
ks alobid ol Jldly (o o LLIL
2 oele (S (Bly slaatalys

y . Anish& Anil

OB e oeee

Copyright © The Author

Publisher: University of Guilan



AR &Lf?‘\ UL«JL\VQQ)L@_:L\}))‘;:\:.»}S}Q,L#MM

wsmkgé)ﬁubJQ)?

>

East, R., Hammond, K., & Lomax,
W. (2008). Measuring the impact of
positive and negative word of mouth
on brand purchase probability.
International journal of research in
marketing, 25(3), 215-224.

Ehsani, M., & Javani, V. (2012).
Study of successful teams Brand's
Influencing on Fan's Brand Loyalty
in Iranian Professional Football
League. Research of  Sport
Management, 1(2), 89-98 ( In
Persian)

Farahani, A., Ghasemi, H., &
Honari, H. (2013). Analysis and
Modeling of Fan-based brand equity
in Iran Football Clubs. Research In
Sport Managment, 3(3), 51-64 ( In
Persian).

Gladden, J. M., Milne, G. R., &
Sutton, W. A. (1998). A conceptual
framework for assessing brand
equity in Division | college athletics.
Journal of Sport Management,
12(1), 1-19.

Greenwell, T. C., Fink, J. S, &
Pastore, D. L. (2002). Assessing the
influence of the physical sports
facility on customer satisfaction
within the context of the service
experience. Sport Management
Review, 5(2), 129-148.

Jalali Farahani, M. (2013). The
influence of selected marketing mix
elements on brand equity in sport

service.  Research  of  Sport
Management, 2(2), 11-20( In
Persian).

Jalali, S. m., Kheyri, B., & Khadem,
M. (2011). The Factors Affecting
Brand Loyalty And Repurchase
Intensions In Iranian Consumers A
Case Study Of Home Appliances.
Industrial Strategic Management,,
8(24), 59-69. (In Persian).

los ool iy ogdlly sLle ol 5l g 0ols
slagae Glles 5 (cogpdo i)l o8, (e
Slalpl ogeS Jodo a win ohg 35
N oy 5 65 ol e 5o s laitiul
G gl jlel 00,9k Cgr 5905 S 50
oo plo 5l Sl Olibss [0 09 oo slgaing
Oyge Slalllas &y oy 5 Gl sl
9 N pothe (05 5 & Az gl b (pizmes S

oRy U SR aie) )0 o hagh plads

Sgdiss Sleiin ol SLiles w5 s, L owip
iy seas; ple ;o aline Jldlas plxl

Sl Gl b calize sels> 59, 2 5

)Q
G

B

(6:~ ~~”Lé) 9 6)“>l'é5 JM ) O ‘JM‘"
SySE hh ONaesn 5 jges

Gy ol 50 Gykdan il g Sledbl
&b
Bauer, H. H., Sauer, N. E.,, &

Schmitt, P. (2005). Customer-based
brand equity in the team sport
industry. European Journal of
Marketing.

Biscaia, R., Correia, A., Ross, S.,
Rosado, A. F., & Maroco, J. (2013).
Spectator-based brand equity in
professional soccer. Sport
Marketing Quarterly, 22, 20-32.
Chen, C.-F., & Chang, Y.-Y. (2008).
Airline  brand equity, brand
preference, and purchase
intentions—The moderating effects
of switching costs. Journal of Air
Transport Management, 14(1), 40-
42,

Correia, A., & Esteves, S. (2007).
An exploratory study of spectators'
motivation in football. International
Journal of Sport Management and
Marketing, 2(5-6), 572-590.

OB e oeee

Copyright © The Author

Publisher: University of Guilan



Yy &l:.éﬂ o)WL\rq\)L@{sLPj)};M}')Q{ﬁMMM

W 8 i

>

Naik, A. Y., & Gupta, A. (2013).
Branding of sport teams: re-
conceptualizing the fan based brand-
equity model. International Journal
of  Marketing &  Business
Communication, 2(3), 31.

Nemati, N., Tojari, F., Zareei, A,
Ashraf Ganjuyi, F., & (2012).
Testing A Theoretical Model Of
Factors Affecting Attendance In
Spectators Of Soccer’s In Iran. Sport
Management Studies, 4(13), 107-
122 (In Persian)

Ross, S. D., Russell, K. C., & Bang,
H. (2008). An empirical assessment
of spectator-based brand equity.
Journal of Sport Management,
22(3), 322-337.

Saatchian, V., Alizadeh, A,
Dehghan Ghahfarokhi, A., & Elahi,
A. (2011).  Prioritizing and
recognizing the relationship
between motivations and factors
affecting the presence of fans: A
case study of Shahravard Tehran.
Sports Management Studies, 10,
131-147 (In Persian).

Sajjadi, S. N., Khabiri, M., &
Alizadeh Golrizi, A. (2013). Factors
affecting the loyalty of the fans to
the brand of the popular teams of the
Iranian  Professional Football
League. Sports Management
Studies, 5(18), 81-100. ( In Persian).
Schilhaneck, M. (2008). Brand
management in the professional
sports club setting. European
Journal for Sport and Society, 5(1),
43-62.

Seyed Javadin, R., & Shams, R.
(2007). Determinants Of The Sport
Shoes' Brand Equity Among Iranian
Youths. Faculty Of Humanities And
Social Sciences, 7(25), 73-96 (In
Persian).

Khani, A., & Ebrahimi, K. (2013).
The effect of brand value on
corporate revenue and corporate
value. New Marketing Research,
2(4), 41-54 (In Persian).

Khani, S., Nasiri, M., Ajalli, A,
Jafarzadeh kenari, M., & Ebrahimi,
A. (2014). Service Quality Roles in
Create Brand Preference and
Purchase Intention in Banking
Services Industry. New Marketing
Research, 4(14), 1-20 ( In Persian).
Khanmoradi, S., Eidi, H., &
GhobadiYegane, A. (2015). The
investigating and  Comparison
online services and Web marketing
in lIranian, Germany and the UK
Soccer  clubs.  Communication
Management in Sports Media, 3(9),
41-51. (In Persian).

Kim, Y. K, & Trail, G. (2010).
Constraints and motivators: A new
model to explain sport consumer
behavior.  Journal of  Sport
Management, 24(2), 190-210.

Kim, Y. K., & Trail, G. (2011). A
conceptual framework for
understanding relationships between
sport  consumers and  sport
organizations: A relationship quality
approach.  Journal of  Sport
Management, 25(1), 57-69.

Kim, Y. K., Trail, G., & Ko, Y. J.
(2011). The influence of relationship
quality on sport consumption
behaviors: An empirical
examination of the relationship
quality framework. Journal of Sport
Management, 25(6), 576-592.
Moharamzadeh, M., & Akbari, R.
(2013). Brand loyalty of customers
and strengthen the relationship
between professional football and
volleyball league sports in Iran.
Research In Sport Management,
1(4), 71-78. (In Persian).

OB e

Copyright © The Author

Publisher: University of Guilan



@ AR &Lf?‘\ UL«JL\VQQ)L@_:L\}))‘;:\:.»}S}Q,L#MM

wsmkgé)ﬁubJQ)?

Premier League of Iran. Sport
Management, 3(9), 87-107. (In
Persian).

Trail, G. T., Robinson, M. J., &
Kim, Y. K. (2008). Sport consumer
behavior: A test for group
differences on structural constraints.
Sport Marketing Quarterly, 17(4),
190.

Vazifehdust, H., & Hariri, M.
(2012). Effect of Brand Extension
Strategy on Brand Image on FMCG
and Services Sectors. Marketing
Management, 7(15), 41-66. (In
Persian).

Yasin, N. M., Noor, M. N., &
Mohamad, O. (2007). Does image of
country-of-origin matter to brand
equity? Journal of Product & Brand
Management.

Shahhoseini, M. A., Ekhlassi, A., &
Rahmani, K. (2011). Introducing a
Comprehensive Model of Service
Brand Equity and Customer Buying
Behavior - The Case of Ansar Bank.
New Marketing Research, 1(3), 63-
78. (In Persian).

Shilbury, D., Quick, S, &
Westerbeek, H. (2003). Strategic
sport marketing: Allen & Unwin.
Sdderlund, M., & Rosengren, S.
(2007). Receiving word-of-mouth
from the service customer: An
emotion-based effectiveness
assessment. Journal of retailing and
consumer services, 14(2), 123-136.
Soltan Hosseini , M., Nasr Esfahani,
D., Javani, V., & Salimi, M. (2011).
Determination of the Relative
Contribution of Brand Loyalty by
Brand Association in Football

OB e oeee

Copyright © The Author

Publisher: University of Guilan



Quarterly Journal of <ST

Sport Development and Management U_"i:’jf-"_f_‘itYOf
Vol 9, Iss 1, Serial No. 21

Investigating predictability the Purchase behavior of Spectators based the
Brand Equit of National teams a study on Iranian Spectators of the
Volleyball World League

Bina shahnaz*!, Elahi Alireza, Safari Marjan

Received: Agu 05, 2017 Accepted: Oct 09, 2017

Abstract

Objective: In recent decades, sports organizations have paid special attention to
the importance of considering the purchase behavior of customers. Mean while,
the variables that can have a Relationship on customers' purchase behavior have
been considered.

Methodology: In This study to determine the causal relationship of the Brand
Equity of sports teams and Purchase behavior of Spectators. For this purpose,
The Ross’s (2008) spectators based brand equity questionnaire and Kim’s
(2008) spectators’ purchasing behavior questionnaire were distributed among
Spectators of the national volleyball team in World League(2015) present in
Azadi stadium, and by 480 spectators as Voluntarily Completed and collected.

Results: The results of Regression analysis showed that there was a positive
and significant relationship between spectators based brand equity and their
purchasing behavior (p<0.05), and brand equity A good predictor of spectators’
purchasing behavior (= 0.108).

Conclusion: Considering the findings of this study, approaches can be provided
to determine the strategies of Brand Equity and evaluate the Relationship of this
strategies on purchase behavior of spectators- as the main customers of sport
clubs.

Keywords: spectators based brand equity, brand awareness, brand association,
Purchasing Behavior
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