] % N . . 2
i = U39 Arwel g Cu yr e doliliad T

2\/7/ ; Wools (Jgl oyl qerin Jlo

.-
ey o
r-’r{a,,(f;- <\"A\ CJW’

Ol 21 JWigd ¥ 3 S solily (41519198 al 331 33 (oo (U513 Sl 3G
Y0398 e ! SLS 59 dommo M s Slos v

B/ VNA 5pdy ol VEN VA il g b

oduS

Ol W58 5 S gbaellal ghlslgn (Al 5 camr Dbk 6 ()2 g (nl Son 1 Sus
4:..4[> ol M 65.: )l Wﬁ" daosls 6)51&; )JG.A )| 9 Lgb).:)lf ),qoL> L’M.bﬁj.: :‘;MJLLAH"JS)
S VY A ez olopo LS Jlisd 5 K ool ol )lolgn slas 1) iosh &bl
&35 oLloler s o Ki5,g 5o Bolar jeb 4y nasliiun y aS wias bl 5 ) KJ sboolKily ol lolsa
ey 5o ilsle DYl b Jae (hy) 5 heosi Sl 5l sylel Jelod g ai pslate o )8
A eolazl 5

ot dn (JLg8 SlaolRal ())lolgn (Al 5 IS Sl ow (e s lale slajl 4y azgi b :laassly
SloolKil oy lolsn moli8l 1 glo e 30w SbLIL ol las ol SIS jab 4y 16 S A
olie laiged (o (l)lk sy 0 B A s (e Catle 4 az g Lo ls plnl LS 5 S
abaly ( S38 adayl) ogdle (g iiie 4 Dleas &)l j0 AT oS axgi Wyl il oje> (w4 9955 sl
Oile 5 Ololual do S 53,k 51, cwe laeil il b olKal ogd J1 3, wb 50 able
Wi 5 @ bl 2d g eles! b alayly jo cw

Ol g 5n S ghllse o bl i guadS slaejly

FRNEIOT I R P O

Ols oils 28559 Cupde (6550 (ggziils Y
se.hosseini2007 @yah00.Com : Jstus b gs S 2SIl Jlas ™

@ @ OPEN, ACCESS
LM Copyright © The Author Publisher: University of Guilan


mailto:b.izadi@uok.ac.ir
mailto:b.izadi@uok.ac.ir

\Y’&Lﬁn\ UL«JAA‘“\V}L@{‘\;"})}@}S_;CA_J;_MMM

e Olylslsa 55 e bk ;uu'lﬁ:u

Jelos g 4320 (oS Bran glajls aas
)‘“‘f)-*‘l‘ Jolge plulid 4 lag,l L8, anl)
Bl aide 4 i axg dapl Copse
5ok ool e O dhanlen 'Gue
slaplele plbblre 5 Baa la)ll alex
ey g Bipdd o aies )blss (o055
lotie jpa sl (Jad pbyiie 5 GLble
A b e oawe HLLLLL cwlul Slaal
@Bl (L8558 Ohblea hicels ouds
MBiing by o iy S 4 &S s
5 olezreelo)aisS o Jlis |y o] 5 @)l aidle
@ Ceio ol e UL 0TS
Sl 3kl (BB) Cure S slml Jlos
Sk gyie 50 Zoldy 5 gply ol
7550 5 s (5 e b bLSI sl 5l 059
oley Ged wip b Jpame SO L6y 035
alSlae o s920 4 Olbbre cogad o >
(S5 Sl cwmlie 03,50 wal® g0 5 alisr
Sl &5 Goge 45 Al 90 )«
Olye 4 il giie alddl> 0 g Bul
@lessg® Slds 555 Gb)ik Sy Al
G e ol 55 (T S )S oo
el g bl glaasiz (LB, v )
OB ALS GBrae o ol Sloss g WY gaxe
Sl ade Bgw 505 WP S 4 )
Srae dowiy g SVgaze Wb el (pl Gi2S
75,0 Gblge s g 5l (a0 ) Bas
Sl 5 e aily 5 Gres bl S, a5 Wil
T il il B (Fans Bras b

1.Target Market
1. Sensory Marketing

doddlo
GiFeee g by JLSs (A
U ogdior gmmme o)saS Gl o (B35
» ol ol layeas 5l gl o8 Ll
0o o lesls 1B se e (55,5 s,
S eeuls) 6l0)55 5 5 Glslse 5l LeelSl;
@) JWs (Sl Gedee 2z (o
03,5 B kxS (A Ol
s obmh (JW8 8 L ,eiS s
obes b auglie ;0 9 0392 (B39 (2 )ldsb
aly hdb s 0555 slaed i o35
s olzcclo)cwl  ools plazl e
LY COW PR VO IO I L B R Bl L O
Ohs & Oblsz Lz g 0SSl slul b (o459
il glaars) o )05 Cun i 5 Slostd
el (o355 s, )55 b eizen 5
Lol VYAY D dgss oo molg jo blis g e
Joos il Sy slhg, o sloles
S sbolon stbie 35 I 5 boase
(i 9 Bl ol ol lp (B
SIS dme b s gaciles a5
Sely 5leoly e g 008 (b ) adles
ree Sl glils Gpo 1, oss
wyrse dplo 4 Ly (OYAY. lhasls
o ly 8 amas LS lrlil
2 lesl Bl e, e a5
gy Slislae glbles & il d Sl 8
» plidglite )L8) Sluogas 4 axg b oS
oSe g bzl Solite glalaone 5 aceadge
555 ) Slisles ol o Sslite sl Lasl
&l Glge Gl oo Jbaims e plias
g aslllae b ool (25555 GLLIL asidsy ol

O] e

Copyright © The Author

Publisher: University of Guilan



“ﬂ&l:.;ﬂ e)uﬂr\V)Ly_‘L;:j)}:\M}ingiﬁ-\AMM

@l:f)}.;m»&;::..p;\.@c.x:w

s ol Ole sei g 00gs Jlad Lasls sleas
Sy pleal 08 5 3l 5l e 587 Sl
Jlol el sl ol il ) & 05 (oo
b tg5 Lawgi a5 2900 I92 Gayb 5l (2lsl
30 page Ve Depygimaid)ogd oo il o
oy okl g oS o S o b d jon
Wpd g asis las G,k 5l GlagSus;
lao 51 GLLLL jo a5l ol o
9 (Y’ ’Aso‘)&o.b 9 U;Jp)ow < oalawl
9y 2 d9Pse Lol &5 ape i lgie
0,0 Sl (g ki Sl 5 g Y (LS,
9 CJJ.».H)(\QQ‘ ‘)"5)")““"“"‘ odd  aslis
)é B Uw.a.a LSM? (T’ ~()‘Q1)M
- o Ll 5 e sy S e S5
5l Cow el Jpamme o d o 1y U]
Al glyl wisls las (Y- 'Y‘);C)‘)&o@
Sras Sy p HBe Gk o4 s
(e eyl Gkl g e ) Sy ]
Lo o o)) o5 b 4 dweY u> 20,]
g)""? k)'“'b‘ )| 9 (\‘\/\? ‘;LJ}A)A.\SLSA o)LM:I
YV aald)s S oy dswgs oS Cawl Ll
pb 4 Sl b S Bae b
asls bl OVgaxme L (K58
owad a5 L (Yoo ¥ Sy o Sl
S35 2 e pl el ogz 4 el Jpame
5 SDgd e Jpazme wyr old g 5K

7. Grewal and et al

g e @bl obls)l eje> yo a5
ol cnl s 5l 955 (o0 )18 o e Jolore
ob,Bl 5l 4 (Pl g cel o3yl
L Salon 5 ad)bgs b3l )18 sln
e 5l rSere bl 93 (S5
Gl 4 ot g9 4 (gyibe WlSny
e sy Akl 0wy
o> g obe I A Sleogd
Saliz 5 "ol Talen T obe ey
sl Qe S, e st
25, b Ll el esg ol e o b)IL
Y8 leeyd (o (2Ll 4 aBdle (593805,
old 5l Slozel @ az g QL ik
S Bras 4 BlE 0 (ot B (le>
(oot s 5 olsm)aglel o Lyl o8
o9k 5l ol (o (Gb)IL (GiS Anags
P Gras ol QUL S G yas
03 g Boyal, oglS o alimy Ll o
L )ed S dales 13 bes,s bk
S cel Gl e Wbl OY)
2o nleies 15,0 1) ealS Brae >
Lty )0 N5 o il ol L8, 5 gl STl
o g esliul cws SLLLL (YNY
Sl 2bg g b Y (2led (ol
Ailoduwy azes cpl 4y oosie YL Ll IS
> A A e Sl gy e &S
> 0 (Voo s )l asul, 5l oolaiul
Foll) ogw asul, a5 ool ouyd baiusige

o> .(Y"\ ‘u;)wl ool U"Jl)'s‘ Qo )0

2. Haptic
3.0Olfaction
4, Audition
5. Vision
6. Taste

(GuCICI -

Copyright © The Author

Publisher: University of Guilan



\Y‘&liﬂ e)uﬂr\V)l{;_‘L;:j)j:\x.«}:)g;iﬁu\AMM

e 01313138 23 g AL sl U

azgi o8l plin > 5Kl 0gms 4 Wb
S bl iVaame coale 51 o> wiS
(o> bl Egoge o9 wax w4 axgi b
2 o] Sul Ay )5S 0 ega «
S dezs Sy Y s
I oesliiul b ey 4 (VYAY)s0es
N e p o> 2LlL sl ST
ol gl asl, sy b i
Ohrde WP el n (on> slaSSL
SeSU 28,5 ammyis gl uizres «anl o gine
peodd p 1y 80 i ol LG
R T I T O e
a5y 5 2l g Y (st (lix le>
PO IO IS SCHUNS B VRPN
Sz 4 olgie bogS asl LG e (V) Y)
& o ol oolaiul ol slpiing e
> b ol g ol b bLS)I jslae
e yso 5 4 ande jleas UL 6lp o
yais 90 oS ol lid adllas ol oo
W Se 4 e 2led g ple e
S oS Brae lp Suslesl @ 5 cute
e el lg> ol oS5l oo Logls
(V) T Sogluls 098 0 ol i Jl3, 5o
baes (rar oo ol plias 095 ool 5o
S0 00S Bras o)bs gy, p i WU
So ol & e Wl oo (g g lao )08
s ey siie i 0 Zude el
l, wliz o> Coenl gl 05 soliul ate

85 Jde ple S

2. Eriksson
3. Hasanovic

g9l (Vo) ol )San 5 (ilsn (Voo ¥ 0l
4 Al oo ) e lo lo Bl
g Lo w5 iz @ WS e 1) (oo
Olyee 50,5 (i abb plSoiul 5 58 5 (59
Ol Jyame il Clib (o gl 508
5SS o ATLY L L8, Sligy des o
bl @ ke wl a8 cul (Ygame
2 Sz 5o oylsen Lo ogd axgi ol aaY
5 eSS e SN el sab
@ @ln oo 8l (Ve Aip,gtal )y
38 9 09di oo rogi oaliS Igel - lgae
aclite Jdo e 1) L wilg oo a5 o)l
5 opedle (Ver0 e pgteni)ales
Jolo 1) ol sl Sme (V0 -V, Ko
& Jyame Ak g san win ol )l
Oezred (Voo ¥ hSen 5 (g jai)asils
5 oolital i a5 a0 ko iy |y
Gor G9) 2 e Bl (SIS Sl
3975 ol w5 Ol 5 (g e Ly Jpame
g oder (YN o g ol
Jolo 1 Ls’LU-’ o> (Y”/‘)Q')ls-"-‘”
25 oS5y (s les g (Sgm sles (SIS
Sl S 5 gon ik g ale (2 s
wliz e Ll ailadls ol 4,00 ol
ool gl bl e SYsb was sl
590 ol 3l pasie Sl aSul Lo 4y el
Somores o 1) (pliz e )N 392
L caSl Jlaile pliz ju sl o
(Ve MohSes 5 (ga sl 08 4y yamis
Sow g O g (G295 ) bt a ln
Sy g S ooy gl 5 ol (S

1. Hultén and et al

OB e

Copyright © The Author

Publisher: University of Guilan


http://ganj.irandoc.ac.ir/articles/609406
http://ganj.irandoc.ac.ir/articles/609406
http://ganj.irandoc.ac.ir/articles/609406
http://ganj.irandoc.ac.ir/articles/609406

“ﬂ&l:.;ﬂ e)uﬂr\V)l{;_‘L;j)}:\M}S}C_‘iﬁ-\AMM

@l:f)ﬁM&;::..p;L@cJ:w

pll Slae job 4 a5 cesl  Sisan g4
ohbslga sled 1) ragh (solel ansl> o
Jola JLo s o JLish i Sl slaelStl
o355 4 Glivgeome od LaLes ln )b S
e oS b a sl g LSS aid) o
Yol (2l oo (olid s, 5 diges
Slil 4 oaalin VO B O o wily o0 5,51
‘uwl)ow Ve R WY 6)‘5 o)bgl JUETORgN.
V1o diged olowi gadge ol 4 azei b (Y0 -Y
ol yip K slelKal ol lolsa 51 e
o Holay b 4 baliw, a5 Las
A5 @3s8 Ollee (e o855

Slllae hgy 5l laml debicew,y b ly
A aie > 2L ol glaslels
dar gz B SRSl Gl bl e
5 basls ol am als ey 0l ololis
ol el g cd5 18wl LS
3 eools g ol (g8 delidiw oo aol sbo
& b 5l SYlge a4 gl sl b sl
6‘;.: L)" )| ) A eolawl u)m d‘d..u;
e Jolow (b9, 5l aslicin yy (2ls, Ghomin
o can wol a4 deliiny 9 ol oolatl
bl 5 B Sunse pmase a5l
Vg 2L sl Grimres ) (55509
o= aS o oolaiwl CL.JB; 6LA.” )‘ MLM):
an dAY ol am glig,S Wl (Julos )
Sl Cawd a3 JAY aeY oy

ol slp omizmen g b colatul oy

Cool ol (b e 99 0 el (daroeo
ly gl Blasl amas o g auS (i
e ol jo ailale Cogac OS5 oy 5>
Al Gl

ol ol o g pdl SIS s ol
4 Lmdl VN BN VEL P V1) (S STt S0
O 3l Ol 4 a5 el (6,08
C)'Ia"’ 6‘4_9).> oli.i}Lg )b ‘;.a‘ LgL:bAiLa).w
Wpd oo Cugp (B S 4y
Gl 53 Uijyg Carto 4>, (VYA (D)
a5 oad 5,8 slaiss 4 ol slo,eis
Srie w4 bbbl g oISl 4
ol Jo ol b Ll ogh oo a5
&S Wb eade By Cete Llsie
i ghls ol an> poedle o SLoles
Jlsss slolSal o lols 2l sl
> bl ol onl o el Gl 65
5 by byl SO lae a4 Wlg
Lollol ol lolgn iolidl o Jld 5 ceslis
Sliass cul (asin a5 4Sles S 550
Sl 00 r:l:u‘ s> LS’L’)‘)L’ 0jg> 4 g55..\.:‘
S » ks bgiegh 2T S el (izes
(&4 W’“”—l)" u...:ajf w‘ )é Lo w‘ o.)}g uygm
Sllsn G ]y e Sl
i Ol JL3g8 55 S slealKily

o3 (bbb
s @l Ban 4 amg b ol ey
oy s il 3> ools (g,gls 5 s

1. Sayin and et al

E0B] e

Copyright © The Author

Publisher: University of Guilan



Wl ) osled YAV Slas 558 drm s 5 S s de aslilad e Olglslgn B s w15k ;u,.\,;u

SIS LYV (ol )5 Sy sl 7 YY/Q b i oy Laslg, olulil g (5,So3lail Jow
T R P B VAN T WP V) IV OW L S gV ey 5 elizle Yol oL Jow g,
sldiged Jad oy Julow aiiis 5250 Al oolawl 5 58l

LY &S ol cdlae (pl (sLsS 5 Limgh
FARIRRCISICIVAR 4 7) PRI I PRI N R PUTIOR

5 IVEY andl azies Ko YA 5 gl oM sl Al
53,8 Sl ple 43S  baiges o (nSike hpoy laaily

Ot Jo 4 5 )bl slagygasl sl Gy 2 len Geien s plad TVIAP
- opes] 31 eolisil pas b oslinul gz 58 30 0,8 e VIYY ) olBi5,e 50 ol lolga
ol B ey osls  Sem Sl sle 3o lodiges 103 Joluo ,a VYT Ll (pon
S5 bl bosls g srmb gy &y s Jole THYV ol S8 AP

a5e5] 5 Baigas culiS 5| livasl gy s 35 gk sladigel ILeaxs Sl e
) ojlad g ssbizsl s SIS YA wlas py 7 AN ams e olis

(ol 399 Sy shls VYA (elus S yue

aiged ColiS (o n ) Jgo

Kmo «[ARY

Sig ofoe
Joe 50 dgbige sl SVlse ples plplo oS Slp diged x> ols (lis Lo 2
5 om m g oile oo bl olpme e ilicd (KMO3> 0.6 )55 o cgliS dnsle &zl
aaly a5 (Ghge o glee ol (LS ey 0 asliiny Jol al>pe ol s cpx
g i i sl 10 L IF 5 YL Sy3e 055 4 bgre eVl b ailye o laz
el )55 5 (@295 eed )08 5l Sl 090 S dels @l Gl p 285 1E )
(O &) (o> @ik 4 baye SYlsw Lele Lo

g 099 WL.A LSL"LC )l.3 6‘)‘0 uy‘}w GAlM

@ @ OPEN, ACCESS
L% Copyright © The Author Publisher: University of Guilan



\\"&l:.;d e)wﬂr\V)l{;"L;:j)ji&A}S};i_ﬂAnMM dg)ﬁw‘wbwd:w

© o o 0 0 0 O @ O B O 0 O O 000 0 00 000000 e 000000000008 0 0

abgrye SYlgs g b pie G Slole sl 0,0 Joe ) S0

ool pg adye Jole Jolow 5l 55 KJ Slul 516 5o 36 Gliee Geend sl s
A Collil oy, lolen islidl 5 > L5.‘>l.3')|}L3

@ @ OPEN, ACCESS
LM Copyright © The Author Publisher: University of Guilan



Wl ) osled YAV Slas 58 drm s 5 S s e asliluad e Olglslgn B s w15k ;\m.\,;u

S N R

agid =+ S

e

EREREE-Y
S o
o allalla |l e || e
H.& Hfa il E‘! ‘I
=
-
w

agls =+ 53

8

i
o
w
Sy

- Z
[ I U U U T
& o o o o o o o
Woow M M B o
@ o owm o w o & 4

i
=
-
3

=+0_51
[ o
agf =0 325

(21 =+ 5
wq? =0 _7&

> sl s bl e el slayl 95T Joo Y S

sl ole )L (g pFojlasl Jao 4 azgs L
25 Jedzr 50 &5 A el e 2LIL
(VJgaz oV IS)0sd (o0 ovaliv

@ @ OPEN, ACCESS
LM Copyright © The Author Publisher: University of Guilan



“ﬂ&l:.;ﬂ e)uﬂr\V)l{;_‘L;:j)}:\a‘ﬂ}ingiﬁ-\AMM

@g)ﬁméwbw-\:w

P30 aye hale Jlos po T g ole jb jlaie .Y Jgur

-y <A < AY < AY <.y shole b
Aas 1,0 N, v 9,74 OVf T -value

s YIAY L ol ‘Lgol)"l A0 4 g0 (B e
Sl ) Joe Bolp wezee slagasls Koo
& Gaesh 65 ojlal Jae cplply oS
Zoizme J..\.c o ..\;.:‘5.:‘54; IR C).'a.q 6LQJ.AL:
e dnsl> 4 wlgioe Joo mizen igh

b

S o (nyege o shole bl 4 azgi L
s Jlig ol olblse Bl
biz gloan ol 5l G 5 el (s
Oeizmed 35S (o0 )l B a5 ol (b
s 9 Joe slayialll was oo Gl Tl

(121,35) axies Jolins U]
Laools acgarme canslis (B3l (2555 9051 5
Voo)lad Jguzr 4 azgi b aS 095 0 (om0

hele Jdos 55l 2658 le s ls ¥ Jous

oS b azls polie o e (Sl sla sl
wolls o5l e RMSEA
ot (3l va¥ @bl ez @50 (B
sl 55y 4 GFI
wolls o5l £al AGFI
oollae i3l xY NFI
oollae i3l Ay NNFI
sl 55y =AY CFI
sl 53y -AY IFI

Srae s9) » L U e QI8 s
Ly Cude a0 obml el g ol plEans
Col pastine & 4gSlan 0gd oo (Suilesl
9 OSbel yo (s (> g Slod slahs)g
5 OSLl W ondy oo pll (23555 Slals
ool g adle slaigs a4 Wb (o8, Slusls

Bpae ollasl olxwl wlgn a5 Wied

S5 Al g Sy

Sl slal 36 ot taghy (pl Sue
Olnl JWsd 5 S pllslse AaliSl 5 (e
b O s ‘5|5.....¢ o> slo ULM c;Lu Se
A cpl oyl elKab ol lolsa yslidl 1,
g (VI NGemSsl gl @mls b Ll o
@bor o S 5 ol i 993 Bados o

E0B] e

Copyright © The Author

Publisher: University of Guilan



“ﬂ&l:.;g\ o)la.:g\t“ﬂvjteu;ju@};}qﬁ.uuw

e Oblsr B3 (g (gl bl U ﬁ

‘) 35} uoj.am LgLaaGmBA Loc> Lﬁbo&ub

Sy oL Sge

P P o o ) pliz e s
PRI S| S AT Y SO PR N PP St W S|
T e S I ARRY O RO
o ol Bl e Sody polio
2 6 Belse (n e | @l 5 @lax
Sl (6 e g

aS |y el late plo b e ases oyl
Alesy o]y gliz e (VINLty S
aiye Ghole Jelog p0 05 glulid Gl
S 3979) Jlgw 99 (plix A 5o Ul
=025 Splgi Slml) 5 ((RAL ogae
A0S Sy hele b ey CRAL
Lok psede (V0) llea 5 ilee
@ Glp See Sl ek w05 Gle 4]
&S axml a5 (gy5b @ el 08 e e
S ATl 4 el oapels] b 00,45
dho azl, (> g 09be Come Joaze
AYAMelElpl e oo (B 5 28l 5 S0
o> Ol Sl 9550 )0 5 053 sl LL 5o
0928 & b (Bl > B laglejlu a5 55 Lo
S S dzgi ol plis e 5SS,
b 9 G bl plasYsane coale S
» ooa> bogllee asl aily gl L
o ilg oo oKL (glo sy slag g,
ol sl 4 ) s9 Gibles 5 Cenes
2Pl BBy Ghgie, S92y Guizres s
Qi &5 Ay sl e Jlsl cel o855,
o559 5o plzlaled 5 oy)lblsa jga> il

Sy

OTVA (5 5 e adl oFass
ols, Glp bolliyyg ;o el (aors ol
oS Cl (o900l 5 plzlales bl
5 omSlypdet WS (oo ol g3k ez
olis Tohlen 5 cunyle g (Vo)) o) Sen
a0 558 bl g lapggolivl sisls
5 bbb 5 Wyl els el Sl
bpgolinl & g 5 w3 b o8558
L obalioles o8 )law wisls las Ll .aig, o0
by Ol il ar el ulea o33
o (T, es 5 s ougie 4y S oo
OBl Sl dne) m (Sawge 9 (lyid
B0 5l (Ko nlpln dgdoe Sl ulas!
Gl e ol 8,55 il ezl ovas
S bl Ol a5 4y coal les]
et cmge ol ol bl sl oy olsn
5 osdiee o3l Cuil sl el ates;
Sl gy olelaal s 1y bl jehs
coge lao ol ol o (Ve - 0)pjgmsaid
L s 95 e Sloles 5 Giblse s ase Sl
5 > Ldes &5 (B Cusle 4 >y
mor OTAY (L Ken 5 lo )] ol
o> SIS 6 Gl el amg wly
Jigd sleelRaly )lolse (Rl o alsid

sk
5 o b b axd Gl ez
YN liy,S cpimen g (VoY) Ko
L deY e 095 G 0 ol g
3,5 S (o> (L 50 e (2 ege
Sy Sleidy > 2l 2 (b5 sk

1. Theodoraskis
2. Hurst
3. Krishna

E0B] e

Copyright © The Author

Publisher: University of Guilan



“ﬂ&l:.;ﬂ e)uﬂr\V)l{;_‘L;j)}:\M}S}C_‘iﬁ-\AMM

@l:f)ﬁM&;::..p;L@cJ:w

o Sl (YoILa,S 9 (YYAY)ls
S Jole glon e cils [Ual 550 g8
oledl b Jo o 4y 0gd ol (6,035 36
50l o0 Sl @ o (ot 2l o
by olpebl wiin o &5 gz 4 ol
@ ekl 0 S LB A S e
ol wlul plo (39 waz 5 Ol bl
a g Wlools Hlas ol plu 4 (g ymas Jles
Bl o cponl s al G2 gele b1
seT) QJ‘ uyl}w ‘SLQLC )l.) @ r )l = loads
Sl 4y ool axgi oy lolgn wl aseine s
29 bl ojeel als AL Culucg
colo gl ol 5 Ak e &
6‘4519 LSLQS.:J 9 wa.u ) QUO‘P Aol
3 (Vo Ve oS ahowl ool Jow (0559
aols Hlas (Y¥AY)oj5,8l ¢ ooljsage (hnbos
k)‘)"‘ JLUBS LngoLile L)")L’T Lﬁ"b)‘)l" w5
9 S rized w99 gl 0
Solwes g wols las 55 (VWA )ojg 8
355 ol ol st JL5gh e 0d
Sl S loyEn omlie Caxdy
St S &S S dxgl Wb ol ol
wL..a 9 climl.’ UJLMJUB d;).!o )‘ J....:‘})
g ool Coge g Cuazd ) b coluyg
5 o) My epslal B d9zg eizren

&S S, 1y el ols
0o Sy 5 duwY w4 bgipe e o
ﬁ}b‘ 0o k_A-}JLS LI 9 L&bo&w))j t.‘rJM
VAN GgaS,l agy RS ST Lws (5 ls2

ole )b b @by e e g0 Gl ) m
L85I8 G pee a5 eslie
Iy 2hg v 995 G, (WWAY) gl
Conle 4 azg L Ll ol 13 2T as,
053 St Caeal sy e 13559
&S ol 1y ol Wiy ey el bLS )
e cdgh 0 GiKes 5 S Sk
5 s Ssbise A3 S5 el am, o
asul, bas wo s olo 5 (Y0 e ) o Ken
SVlgw (ale Jb gy 5 o 0l 18 550
S g Slalus Lol og ylare wa cpl jo
Ol sy el 4y g Tl 1 (6 05
G og3 Ll oKl s oylgen Wlo bl
3 sl oo oKL cpl ply il azils o jon
S5 Jsl a0 50 g aled colaul Cus s oyl
&O&MLMSWPLWMW‘)
G cwd @iz U 5l w9 anled
a azs b oy on Sl @ S a8
3 69058 IS 5 Lol 3 slans o lolsn L

Ohygiw,y 5o olBab asul, 51 eolaxwl T 51 e
e Fl e ool elSigd 5 b
avogi (Yoo VGHKen ¢ ilen abl o
B a8 ,n a5 glasl, gg 5l 6 WS
& asuly 5l as cal b (gh500 4SS 0 0
Gy B g dm Ny a4 aS o35 oolatul
Ly sl &5y (6lyg 50 a8 (solsy Bilg g sy

5 JEe 55 4
dwoY o 9 2bn o cle> ol 1 e
3 b o ooy 251 0 8 S I8

“lpl 23S el e b S5l 45,

E0B] e

Copyright © The Author

Publisher: University of Guilan



“ﬂ&l:.;g\ b)la.‘l;\rﬁv)tesuij)}%};}g;iﬁhvw

e Oblsr Bl e gl bl U

pole oaSuily olyed 4o ply oRiils ()l
@olaidl y eloiz]

olosls 3,8Las oy (OVYAY) Lo e o ol
Lol amlis 5 olpl Jlsgb gl S
)l old )5 4l L only S lesle
SN e S 0aSils — ol a3 olRils
sl 5 alse (VYAY) Lol . ol
Goster Js Cono olatll anug
pole 5 (S 8 dle; ol oDl
R )

(s >y plroels Lopde (o
Ngy Jelos iopu8 plg (VW) o
s olrl JWsb b S B, ol
ele Sl ekl b L)l g s
ple o iesn 4y (HICB
SIYR AT 50l 10 o)led o) ey
\FF

== Gl (Vo) 5l (o
Ron dex i leled a2 60,5 sloal,
Sloas dusge (5 s ¥l deze . S yo
Loy (Kb

o6 loles OFAY) sldl sl ol o)
aalllas 202 Cwds drwg p e 2L
wb oLl el anadl (58 SSb (53,90
o8tils iy 315 ouSiils ) cwlis S
ol

WSlo Gly (NS egisln Wge ety
I ez o> LBl LTS Lo
(Bly ojgaie g o ime divg) Sol
SB b A oIS

gl (VWAY) (e 039 8l chormo o LS )2
Loolel JW8 pgeeliod colong Jolos
Oe9d ¢ ez Jg slapgeal0d o
Ol (Jligh g ple (Mall o 0 S

(S tdezmanle (A el teld (o>
3 sl Copde gwyp” YY) s

Wlg oo o OB 2y 1) awed e
aog OLLLL & 1) el & azg 1Y
M@O}w‘sn QLQ,.M‘.»; L)"‘)Jaﬁ)'{'c q..Ssa
5 lma sized 5 5, blsn S 5 lalal
gy B 55 o i oI5 (slatalizs,
WSS g S o |y e

A e Al ol Bl b5 IS j5b o
S sol&ils oy lolgn alidl 1 (gls e
@S b ged a2 (nl0)lo lpl JLigd 5
CARADNSRA I YY) 0>
Lg 9 Oy (Y-\Y )Lum.a; 9 (Y‘\\)Q}M.SJ)‘
Sy A A Gy o Suale 4 axg
4 09y lp clie lages o b)1L
Ghl o aS 0,8 azg Wb all oje> oyl
dal) (o5 alal) 2 ogdle (g e 4 Sloos
b bolSal syt e Wl 5 ible
‘La:)i..o d")J" )‘| |) - 6[@&'}3‘,’@\
g oobel b ddaly o Ol 5 wlules!
ollil pizred o )15 @ booylusl 2d
b slasmliul flae 4 o ULy 5l ol
Sde oS LSLST & wssles solain! o
JL558 sbwellaly 4 Jloyo 4 (Vo)) (idg0)
s3> g Jblse Odx ly 05l pe Aoy
plad 51 el o> 0 oK) e 50 bl (5 a8 Tas
s g oLl S sl bl ule>
aisled ool isw @i

&l

ol 36 gy VYA )] sl >
D)5 el o> (2b )L sl ST )
Vgl olfigyd 1g0,50 adlllae (i
Bl Al (bl Ol b e e

@ @ OPEN, ACCESS
LM Copyright © The Author

Publisher: University of Guilan


http://ganj.irandoc.ac.ir/articles/609406
http://ganj.irandoc.ac.ir/articles/609406
http://ganj.irandoc.ac.ir/articles/609406
http://ganj.irandoc.ac.ir/articles/609406
http://ganj.irandoc.ac.ir/articles/609406

“ﬂ&l:.;ﬂ e)uﬂr\V)l{;_‘L;:j)}:\a‘ﬂ}ingiﬁ-\AMM

@g)ﬁméwbw-\:w

"“Sound and safe”: The effect of
ambient sound on the perceived
safety of public
spaces", International Journal of
Research in Marketing, in press

» Eriksson Elin,(2011) A Multi-

Sensory Brand-Experience:
Sensorial interplay and its impact
on consumers touch behavior,
master thesis, Business
Administration v, D-
levelLinnaeus University, Kalmar

» Field (2001), Touch. Cambridge:
The MIT Press.

» Gobe. M, Emotional branding: The

new paradigm for connecting Brand
to people (New York::All Worth,
2001)

» Gorn, G., Goldberg, M. and Basu,
K. (1993), Mood, Awareness, and
Product Evaluation.

» Journal of Consumer Psychology,
Vol. 2, No. 3, 237-256.

» Grewal, D., Baker, J., Levy, M. and
Voss, G. (2003), the effects of wait
expectations and store atmosphere
evaluations on patronage intentions
in service-intensive retail stores.
Journal of Retailing, Vol. 79, 259-
268.

» Henderson, P., Cote, J., Leong,
S.M. and Schmitt, B. (2003),
Building strong brands in Asia:
selecting the visual components of
image to maximise brand strength.
International Journal of Research
in Marketing, Vol. 20, 297-313.

» Hulte’'n .(2011), “ Bertil Sensory
marketing: the multi-sensory brand-
experience concept” EUROPEAN
BUSINESS REVIEW, pp: 256-272

» Hultén, B, Broweus, N. and van

Dijk, M. (2008),
Sinnesmarknadsforing. Malmo:
Liber AB

B 5l ,ea8 Jligd sleelid))g
lalrl olese s oSl ol Sl
ipme ol S)led ()9 pele o ragh
Ya-oy

s ¢ g0l 8 yp0 sdpex Lige . ols, P
iilyy sla palh cwyp e s 40
Dy sy @28 Qb iy
Al (8555 Copde ;o Jlam sboyiags
WA Lol 5 5l ooty ojleds

olias . Jadlyl wolide g lrcele P
5 ok Cagyl OTR) Lopde (gl ol
2 Fye Jolse g ooyl o bl )| cslis
Ol 05T 69,50 arlllas 1yl folge gl
oyled (Ol iestiyg pole )3 Shegn 4y
VEEAVY ava. et -

9 Lbo)»..iJ e (\VI\V) u‘-’jL'-“’ (PFars >
JWt 55k o plblse jea> p e Jalse
b)) s S (eais olasl b

dlie (WYAY) e 09,8 o ST w00l g >

2 Glad s Jligd slaelKal oI b,k

05 eagd (LSSl g ol nl JLigd S g

Ol JE 5 ele Mol o

> Alpert, M., Alpert J. and Maltz, E.
(2005), Purchase occasion influence
on the role of music in advertising.
Journal of Business Research, Vol.
58, 369-376.

» Bruner, G. (1990), Music, Mood,
and  Marketing.  Journal  of
Marketing (October), 94-104.

» Citrin, A., Stem, D., Spangenberg,
E. and Clark, M. (2003), Consumer
need for tactile input: An Internet
retailing challenge. Journal of
Business Research, Vol. 56, 915-
922.

» Eda Sayin, Aradhna Krishna,
Caroline Ardelet, Gwenaélle Briand
Decré, Alain Goudey (2015),

OB e

Copyright © The Author

Publisher: University of Guilan


http://www.aradhnakrishna.com/uploads/4/7/8/8/4788965/sound_and_safe_the_effect_of_ambient_sound_on_the_perceived_safety_of_public_spaces.pdf
http://www.aradhnakrishna.com/uploads/4/7/8/8/4788965/sound_and_safe_the_effect_of_ambient_sound_on_the_perceived_safety_of_public_spaces.pdf
http://www.aradhnakrishna.com/uploads/4/7/8/8/4788965/sound_and_safe_the_effect_of_ambient_sound_on_the_perceived_safety_of_public_spaces.pdf
http://www.aradhnakrishna.com/uploads/4/7/8/8/4788965/sound_and_safe_the_effect_of_ambient_sound_on_the_perceived_safety_of_public_spaces.pdf

“ﬂ&l:.;g\ b)laﬁ;\rqv)%s&j)}&aﬁ}qihvw

e 01313138 2 g LSS sl 30

Journal of Consumer Psychology,
article in press, 1-20.

» Lindgren, B. and Nordstrém, G.
(2009), Det kreativa 0Ogat. Om
perception, semiotik ochbildsprak.
Lund: Studentlitteratur.

» Lindstrom, M. (2005), Brand sense-
Building Powerful Brands through
Touch, Taste, Smell, Sight and
Sound. New York: Free Press.

» Miralem Hasanovic(2013),How do
sensory cues and trust affect the
customer experience?, A study on
the relationships between sensory
cues, trust and experience in the
Swedish nightclub industry,
Marketing  Master  Programme,
Advanced, Spring 2013, Master
thesis, 30 ETCS

» Montagu (1986), Touching. The
human significance of the skin.
New York: Harper & Row,
Publishers.

» Peck, J. and Childers, T. (2003a), to
have and to hold: The Influence of
Haptic  Informationon  product
Judgments. Journal of Marketing,
Vol. 67 (April), 35-48.

» Raz a, Piper b, R. Haller ¢, H.
Nicod a, N. Dusart ¢, A. Giboreau,
(2008) from sensory marketing to
sensory design: How to drive
formulation using  consumers’
input? Food Quality and
Preference, pp:719-726

» Stevens, J. P. (2002). “Applied
multivariate statistics for the social
sciences”, 4th (Eds), Mahwah, NI:
Lawrence Erlbaum Associates.

» Theodoraskis, N. D. D. L. Wann et
al (2010). Translation and initial
validation of the portuguese version
of the sport spectator identification
scale. North American journal of
psychology. 12 (1): PP: 67-80.

» Hulten, B., Broweus, N., and Dijk,
M. (2009) Sensory Marketing.
Palgrave Macmillan, London

» Hurst, R., Zoubek, P., and
Pratsinakis, C. (n.d). “American
sports as a target of terroism: the
duty of care after september 11th.”
(On line).

» Available:www.mmwr.com/upload
s/UploadDocs/publications/Americ
an%20Sports%20As%2
0A%20Target%2001%20Terrorism
.pdf

» loakimidis, M (2010) online
marketing of professional sports
clubs:Engaging fans on a new
playing field, International Journal
of Sports Marketing &
Sponsorship, Vol 2

» Jeffries. N, "scent: new frontiers in

branding: scent can strengthen an
emotional connection to a brand,
and innovative technologies are
providing more ways to create and
reinforce this powerful bond",
Global Cosmetic Industry, 1 May
2007

» Kahn, B. and Deng, X. (2010),
Effects on  Visual  Weight
Perceptions of Product Image

» Locations on Packaging, In
Krishna, A. (Ed.), Sensory
Marketing:  Research on the
sensuality of products (pp. 259-
278). New York: Taylor and
Francis Group.

» Kellaris, J. and Kent, R. (2001), An
Exploratory Investigation  of
Responses  Elicited by Music
Varying in Tempo, Tonality, and
Texture, Journal of Consumer
Psychology, Vol. 2, No. 4, 381-401.

» Krishna, A. (2012) an integrative
review of sensory marketing:
Engaging the senses to affect
perception, judgment and behavior.

OB e

Copyright © The Author

Publisher: University of Guilan



P Quarterly Journal of

Sport Development and Management T

Vol 7, Iss 1, Serial No. 13
University Of
Guilan

The effects of sensory marketing dimensions on increasing the Football
Clubs fans of Iran’s premier league
Seyed Emad Hosseini *!, Momammad Pourkiani?, Ali Afroozeh?

Received: Jan 08, 2016 Accepted: Apr 07, 2016
Abstract

Objective: The aim of this study is to investigate the effect of sensory
marketing dimensions on increasing the fans of Football Clubs of Iran’s premier
League.

Methodology: this is an applied and descriptive-correlational study. Population
of research includes all football premier league fans. Sample size determine 210
fans and research questionnaire was distributed randomly between them. Study
tool include a researcher made questionnaire which it’s validity and reliability
was confirmed. In order to statistical analysis descriptive statistic and structural
equation modeling was used in LISREL.

Results: given to factorial weight, the most important dimension is audition
dimension and after that are dimensions of taste, olfaction, vision, and haptic
respectively.

Conclusion: in general result show that, sensory marketing has significant
effect on increasing fans of Iran’s football premier league. According to sensory
entity of sports seem to sensory marketing is a useful method in this field. When
serving to costumers addition to physical relation most consider, emotional
bond have been existed. Clubs must use sensory strategy trough sensors,
emotional, and sensory phrase in relation to emotion and mind of people.

Keywords: sensory marketing, fans, Football Clubs of Iran’s Premier League.
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